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¸ÀAPÉÃvÀ ¸ÀASÉå   : 87 K/E Code No : 87 K/E  

¸ÀªÀÄAiÀÄ   : 03 WÀAmÉUÀ¼ÀÄ Time : 03 Hours  

MlÄÖ ¥Àæ±ÉßUÀ¼À ¸ÀASÉå  : 40 + 40 + 40 = 120 Total No. of Questions : 40 + 40 + 40 = 120  

UÀjµÀ× CAPÀUÀ¼ÀÄ  : 40 + 40 + 40 = 120 Max. Marks : 40 + 40 + 40 = 120 
 

F PÉ¼ÀV£À ¥ÀæwAiÉÆAzÀÄ ¥Àæ±ÉßUÀ½UÉ / C¥ÀÆtð ºÉÃ½PÉUÀ½UÉ £Á®ÄÌ DAiÉÄÌUÀ¼À£ÀÄß ¤ÃqÀ¯ÁVzÉ. CªÀÅUÀ¼À°è ¸ÀjAiÀiÁzÀ 

GvÀÛgÀªÀ£ÀÄß Dj¹ ¤ªÀÄUÉ ¤ÃrgÀÄªÀ GvÀÛgÀ¥ÀwæPÉ N.JA.Dgï. (OMR) £À°è ¸ÀjAiÀiÁzÀ DAiÉÄÌAiÀÄ£ÀÄß PÀ¥ÀÄà / ¤Ã° 

¨Á¯ï ¥Á¬ÄAmï ¥É£ï¤AzÀ ±ÉÃqï ªÀiÁrj.  

Four choices are given for each of the questions/incomplete statements. Choose the 

correct answer and shade the correct choice in the OMR given to you with blue / black 

ball point pen.                    

40 x 1 = 40 

81. a®ègÉ ªÁå¥ÁgÀzÀ°è «vÀgÀuÁ «zsÁ£ÀªÀÅ M¼ÀUÉÆArgÀÄªÀÅzÀÄ 

A. PÁ¥ÉÆÃðgÉÃmï ZÉÊ£ï B. GavÀ ¸ÉÃªÉ  

C. ªÀVÃðPÀj¹zÀ Ȩ́ÃªÉ D. Ȩ́ÃªÉUÀ¼À ¸ÀÈ¶Ö 

In retail, the distribution method includes  

A. Corporate chain  B. Free service  

C. Assorted service  D. Creation of services 



                                                                                                                                    MCQ MP 

NSQF-Retail 87 KE QP                                                                                                          2 

82. ¤ÃªÀÅ M§â PÀpt QgÀÄªÁå¥ÁjAiÀiÁV F ¸ÀgÀPÀÄUÀ¼À£ÀÄß ªÀiÁgÀÄwÛÃj  

A. ¨Á½PÉ §gÀÄªÀ À̧gÀPÀÄUÀ¼ÀÄ B. PÉÊUÁjPÁ ¸ÀgÀPÀÄUÀ¼ÀÄ 

C. C£ÀÄPÀÆ®PÀgÀ ¸ÀgÀPÀÄUÀ¼ÀÄ D. LµÁgÁ«Ä À̧gÀPÀÄUÀ¼ÀÄ 

As a ‘Hardline Retailer’ you sell this type of goods  

A. Durable goods  B. Industrial goods 

C. Convenient goods  D. Luxury goods  

83. a®ègÉ ªÁå¥ÁjUÀ¼À ¸ÁA¥ÀæzÁ¬ÄPÀ §ÈºÀvï ¸ÁªÀÄÆ»PÀ ¥ÀjªÀvÀð£Á ªÀiÁzsÀåªÀÄ («zsÁ£À)  

A. £ÉÃgÀ CAZÉ B. eÁ»ÃgÁvÀÄ  

C. ªÉÊAiÀÄQÛPÀ ªÀiÁgÁl D. ªÀiÁgÁl  

The traditional mass promotional method of retailers is  

A. Direct mail  B. Advertising  

C. Personal selling  D. Selling   

84. a®ègÉ ªÁå¥ÁgÀzÀ ªÀÄ½UÉUÀ¼À°è ¤¢ðµÀÖ ªÀUÀðPÉÌ UÀªÀÄ£ÀºÀj¹ ªÀÄvÀÄÛ UÁæºÀPÀjUÉ ¸ÉÃªÉAiÀÄ£ÀÄß ¤ÃqÀÄªÀ ªÀÄ½UÉUÀ¼ÀÄ  

A. ªÀiÁ¯ïUÀ¼ÀÄ B. jAiÀiÁ¬Äw ªÀÄ½UÉUÀ¼ÀÄ 

C. ¸ÁªÀiÁ£Àå ªÀÄ½UÉUÀ¼ÀÄ D. «±ÉÃµÀ ªÀÄ½UÉUÀ¼ÀÄ 

The retail outlets which gives attention to a particular category and provides high 

level of service to the customers are 

A. Malls  B. Discount stores  

C. General stores  D. Specialty stores   

85. M§â ªÀåQÛAiÀÄ MqÉvÀ£À ªÀÄvÀÄÛ ¤ªÀðºÀuÉAiÀÄ£ÉÆß¼ÀUÉÆAqÀ MAzÀÄ QgÀÄ ªÀÄ½UÉ  

A. ºÉÊ¥Àgï ªÀiÁgÀÄPÀmÉÖ B. ªÀiÁ¯ï 

C. ªÀiÁªÀiï ªÀÄvÀÄÛ ¥Á¥ï D. À̧Æ¥Àgï ªÀiÁgÀÄPÀmÉÖ 

A retail outlet owned and operated by an individual is  

A. Hyper market  B. Mall  

C. Mom and Pop  D. Super market  

86. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÄ ¸ÁªÀiÁ£Àå ¸ÀgÀPÀÄ ªÀiÁgÁlUÁgÀgÀ «zsÀªÀ®è?  

A. jAiÀiÁ¬Äw ªÀÄ½UÉUÀ¼ÀÄ B. «±ÉÃµÀvÉ ªÀÄ½UÉUÀ¼ÀÄ 

C. «¨sÁVÃAiÀÄ ªÀÄ½UÉUÀ¼ÀÄ D. ¸ÁªÀðd¤PÀ ¤AiÀÄ«ÄvÀ PÀA¥À¤ 
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Which of the following is not a type of general merchandise retailers? 

A. Discount stores  B. Speciality stores  

C. Divisional stores   D. Public limited company  

87. EzÀÄ ¸ÀgÀPÀÄ ªÀiÁgÁl AiÉÆÃd£ÉAiÀÄ CA±ÀªÀ®è  

A. UÁæºÀPÀgÀ£ÀÄß DPÀ¶ð À̧ÄªÀÅzÀÄ B. ªÀiÁgÁl ºÉaÑ À̧ÄªÀÅzÀÄ 

C. ¯Á s̈À UÀjµÀ×UÉÆ½ À̧ÄªÀÅzÀÄ D. ¥ÁæªÀiÁtÂÃPÀgÀt 

This is not a factor of merchandise planning  

A. Attract customers  B. Increase sales  

C. Profit maximization  D. Standardization  

88. ¤ªÁðºÀPÀ ªÁå¥ÁjAiÀÄ ªÀÄÄRåªÁzÀ PÁAiÀÄð 

A. eÁUÀªÀ£ÀÄß ªÀÄvÀÄÛ À̧Ü¼ÀªÀ£ÀÄß ¤ s̈Á¬Ä À̧ÄªÀÅzÀÄ B. eÉÆÃqÀuÉ 

C. ¸ÁV À̧ÄªÀÅzÀÄ D. £ÁAiÀÄPÀvÀé 

The main function of admin merchandiser is  

A. Managing site and location  B. Assembling  

C. To carry  D. Leadership 

89. EzÀÄ ªÁå¥ÁjÃPÀgÀtzÀ ºÀPÀÄÌUÀ¼À MAzÀÄ «zsÀ 

A. ¥Àj À̧gÀ B. zÁ¸ÁÛ£ÀÄ 

C. ªÀiÁgÀÄPÀmÉÖ D. ¥ÀæªÀiÁt 

This is a type of rights of merchandising 

A. Environment  B. Warehouse  

C. Market  D. Quantity  

90. DºÁgÀ ªÁå¥ÁjÃPÀgÀtªÀÅ M¼ÀUÉÆAr®è¢gÀÄªÀÅzÀÄ  

A. gȨ́ ÉÆÖÃgÉAmï B. ¢£À¹ CAUÀr 

C. L¸ï-QæÃªÀiï ¥Á®ðgï D. ¥ÁzÀgÀPÉëUÀ¼À CAUÀr 

Food merchandising does not consists of  

A. Restaurant  B. Grocery store  

C. Ice-cream parlour  D. Footwear shop  
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91. £ÉÃgÀ £É® £ÀPÉë ªÀÄvÀÄÛ PÀtÂÃðAiÀÄ £ÀPÉëAiÀÄ «Ä±Àæt  
A. ªÀÄÄPÀÛ ZÀ®£É £ÀPÉë B. «Ä±Àæ £ÀPÉë 

C. PÀ¥ÁlÄ £ÀPÉë D. À̧ÄgÀÄ½ £ÀPÉë 

The blend of straight floor layout and diagonal floor layout is  

A. Free flow layout  B. Mixed layout  

C. Rack layout  D. Spine layout  

92. mÉæöÊAiÀÄ¯ï gÀÆªÀiï EzÀ£ÀÄß ºÉÆA¢gÀ¯ÉÃ É̈ÃPÀÄ  
A. PÀ£Àßr B. mÉÃ§¯ï 

C. ¥sÁå£ï D. PÀÄað 

The trial room should have  

A. Mirror  B. Table  

C. Fan  D. Chair  

93. F ªÀiÁzÀjAiÀÄ ªÀÄ½UÉ £ÀPÉëAiÀÄÄ 'ªÀiÁgÁl ¥ÀæzÉÃ±ÀzÀ ¸ÀÄ® s̈À ¤ªÀðºÀuÉ'UÉ C£ÀÄPÀÆ®ªÁVzÉ  
A. £ÉÃgÀ £É® AiÉÆÃd£É B. PÀtÂÃðAiÀÄ £É® AiÉÆÃd£É 

C. PÉÆÃ£ÁvÀäPÀ £É® AiÉÆÃd£É D. «Ä±Àæ £É® AiÉÆÃd£É 

‘Easy maintenance of selling area’ is an advantage of this type of store layout plan  

A. Straight floor plan  B. Diagonal floor plan  

C. Angular floor plan  D. Mixed floor plan  

94. EzÀÄ a®ègÉ ªÁå¥ÁgÀ ¸ÁjUÉUÉ ¸ÀA§¢ü¹zÀ ¸ÀªÀÄ¸Éå 
A. ºÀtzÀÄ§âgÀ B. ¥ÁæPÀÈwPÀ «PÉÆÃ¥ÀUÀ¼ÀÄ 

C. ¨ÉÃrPÉ D. AiÀÄÄzÀÞ 

The problem associated with retail transportation is 

A. Inflation  B. Natural disaster  

C. Demand  D. War  

95. ©°èAUï ¤RgÀvÉAiÀÄÄ EzÀPÁÌV CvÀåAvÀ ªÀÄÄRåªÁVzÉ 
A. UÁæºÀPÀ vÀÈ¦ÛUÁV B. ªÀÄgÀÄ ªÀiÁgÁl vÀÈ¦ÛUÁV 

C. RjÃ¢ vÀÈ¦ÛUÁV D. ªÀiÁ°ÃPÀ£À vÀÈ¦ÛUÁV 
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Billing accuracy is most important for  

A. customer satisfaction  B. reseller satisfaction  

C. purchase satisfaction  D. owner satisfaction  

96. CAwªÀÄ UÁæºÀPÀ£ÉqÉUÉ £ÉÃgÀªÁV ¥ÀæQæAiÉÄUÉÆ½ À̧ÄªÀ gÀ¹Ãw ªÀªÀ¸ÉÜ  

A. QgÀÄ ªÁå¥Áj gÀ¹Ãw B. À̧UÀlÄ ªÁå¥Áj gÀ¹Ãw 

C. mÉ°PÁA gÀ¹Ãw D. À̧ªÀÄAiÉÆÃavÀ gÀ¹Ãw 

The billing process that directly deals with the end customer is  

A. Retail billing  B. Wholesale billing  

C. Telecom billing  D. Timely billing 

97. a®ègÉ ªÀiÁgÁlzÀ°è ¤§ðA¢üvÀ GvÀà£ÀßUÀ¼À zÁR¯ÉUÀ¼À£ÀÄß ±ÉÃRj À̧§ºÀÄzÁzÀ PÀ¤µÀ× CªÀ¢ü 

A. JgÀqÀÄ ªÀµÀðUÀ¼ÀÄ B. ªÀÄÆgÀÄ ªÀµÀðUÀ¼ÀÄ 

C. £Á®ÄÌ ªÀµÀðUÀ¼ÀÄ D. LzÀÄ ªÀµÀðUÀ¼ÀÄ 

Minimum period in which records of restricted products can be stored in retail  

A. two years  B. three years  

C. four years  D. five years  

98. a®ègÉ ªÁå¥ÁgÀ ¸ÁjUÉAiÀÄ CvÀåAvÀ ¥ÀæªÀÄÄR «zsÁ£À 

A. gÉÊ®Ä B. ªÁAiÀÄÄ 

C. gÀ̧ ÉÛ D. d® 

The most important mode of retail transportation is  

A. rail  B. air  

C. road  D. water  

99. C¥ÁAiÀÄPÁj ¸ÁªÀÄVæUÀ¼À Kj À̧Ä«PÉ ªÀÄvÀÄÛ E½ À̧Ä«PÉ »ÃVgÀ¨ÉÃPÀÄ  

A. EZÁÑ£ÀÄ¸ÁgÀªÁV B. ¤zsÁ£ÀªÁV 

C. ªÀÄÄlÖ¨ÁgÀzÀÄ D. JZÀÑjPÉAiÀÄÄvÀªÁV 

The loading and unloading of hazardous materials should be done   

A. At their will  B. slowly  

C. by not touching  D. carefully  
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100. ªÉÊAiÀÄQÛPÀ ¨sÀzÀævÁ ¹§âA¢AiÀÄ£ÀÄß »ÃUÉAzÀÄ PÀgÉAiÀÄÄvÁÛgÉ  

A. PÀj ¨ÉPÀÄÌUÀ¼ÀÄ B. PÀj £Á¬ÄUÀ¼ÀÄ 

C. ©½ É̈PÀÄÌUÀ¼ÀÄ D. PÁªÀ®Ä £Á¬ÄUÀ¼ÀÄ 

Personal security guards are called  

A. Black cats  B. Black dogs  

C. White cats  D. Watch dogs  

101. PÁ«ÄðPÀgÀ gÁdå «ªÀiÁ AiÉÆÃd£ÉAiÀÄÄ EzÀ£ÀÄß M¼ÀUÉÆArgÀÄªÀÅ¢®è÷ 

A. ªÉÊzÀåQÃAiÀÄ ¸Ë® s̈ÀåUÀ¼ÀÄ B. PÁ«ÄðPÀgÀ ¸Ë®¨sÀåUÀ¼ÀÄ 

C. C£ÁgÉÆÃUÀå ¸Ë® s̈ÀåUÀ¼ÀÄ D. ¥Àæ À̧Æw ¸Ë® s̈ÀåUÀ¼ÀÄ 

The Employee State Insurance plan does not include  

A. Medical benefits  B. Workman benefits  

C. Sickness benefits  D. Obstetric expenses  

102. ªÀ¸ÀÄÛªÀÅ C¥ÁAiÀÄPÁj JAzÀÄ ¤zsÀðj À̧®Ä F PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀ£ÀÄß ¥ÀjÃQë À̧®Ä §AiÀÄ À̧ÄwÛÃj? 

A. RjÃ¢ zÁR É̄ B. ªÀ À̧ÄÛ ¸ÀÄgÀPÀëvÉ zÁR É̄UÀ¼ÀÄ 

C. C¥ÁAiÀÄPÁj ªÀ À̧ÄÛ zÁ¸ÁÛ£ÀÄ D. ªÀ À̧ÄÛ«£À ¯ÉÃ§¯ï 

Which of the following would you like to check if a material is considered to be 

hazardous?  

A. Purchasing record  B. Material safety data sheets  

C. Hazardous material inventory D. Product label  

103. ¸ÁAzÀ©üðPÀªÁV ¨É É̄UÀ¼À£ÀÄß ¥Àj²Ã° À̧®Ä §gÀÄªÀ UÁæºÀPÀ  

A. ºÉÆ À̧ UÁæºÀPÀ B. ZÀAZÀ® UÁæºÀPÀ 

C. ¤µÁ×ªÀAvÀ UÁæºÀPÀ D. £À«ÃPÀj À̧ÄªÀ UÁæºÀPÀ 

A customer who occasionally comes to check the prices is  

A. A new customer  B. A fickle customer  

C. A loyal customer  D. A renewing customer  

104. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è MAzÀÄ ¸ÁªÀiÁ£Àå UÀÈºÀ ¤ªÀðºÀuÁ PÁAiÀÄðªÀ®è  

A. ¤ªÀðºÀuÉ B. vÁådå vÉUÉAiÀÄÄ«PÉ 

C. ªÉÊAiÀÄQÛPÀ £ÉÊªÀÄð®å D. ¨sÁgÀ JvÀÄÛ«PÉ 
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One among the following is not a common house-keeping task  

A. Maintenance  B. Waste removal  

C. Personal hygiene  D. Heavy lifting  

105. ªÁå¥ÁgÀ ¸ÀévÀÄÛUÀ¼À DAvÀjPÀ ªÀÄvÀÛÄÛ ¨ÁºÀå ¸ÀÄgÀPÀëvÉUÁV £ÉÃªÀÄPÀUÉÆAqÀ ¨sÀzÀævÁ ¹§âA¢UÀ¼ÀÄ  

A. ªÉÊAiÀÄQÛPÀ ¨sÀzÀævÁ PÁªÀ®ÄUÁgÀgÀÄ B. ªÀ À̧w ¨sÀzÀævÁ PÁªÀ®ÄUÁgÀgÀÄ 

C. PÁ¥ÉÆÃðgÉÃmï s̈ÀzÀævÁ PÁªÀ®ÄUÁgÀgÀÄ D. SÁ À̧V ¨sÀzÀævÁ PÁªÀ®ÄUÁgÀgÀÄ 

The security guards employed for internal and external security of the business assets 

are  

A. Personal security guards  B. Residential security guards  

C. Corporate security guard  D. Private security guard  

106. MAzÀÄ ªÀÄ»¼ÉAiÀÄ F ªÀÈwÛ¥ÀgÀ vÉÆÃjPÉAiÀÄÄ CªÀgÀ ªÀÈwÛUÉ ¸ÀºÀPÁjAiÀiÁUÀÄªÀÅzÀÄ  

A. ¨É¼ÀªÀtÂUÉ B. £ÉÊwPÀvÉ 

C. C©üªÀÈ¢Þ D. ¸ÁzsÀ£É 

The professional appearance that supports a woman in her profession is  

A. Growth  B. Ethics  

C. Developments  D. Accomplishments  

107. «zÀÄå£Áä£À DgÉÆÃUÀå zÁR¯É(EHR)UÀ¼À G¥ÀAiÉÆÃUÀ¢AzÀ RavÀªÁUÀÄªÀÅzÀÄ  

A. ¥ÁgÀzÀ±ÀðPÀvÉ B. ¤RgÀvÉ 

C. ¥ÉÆÃlð©°n D. CªÀ®A§£É 

The use of Electronic Health Records (EHRs) ensures  

A. Transparency  B. Accuracy  

C. Portability  D. Reliability  

108. DgÉÆÃUÀå gÀPÀëuÁ ¸À®ÄªÁV MAzÀÄ À̧ÄgÀQëvÀ ªÀÄvÀÄÛ DgÉÆÃUÀåPÀgÀ PÁAiÀÄð¸ÀÜ¼ÀªÀ£ÀÄß MzÀV¸ÀÄªÀÅzÀÄ EªÀgÀ 
dªÁ¨ÁÝjAiÀiÁVgÀÄvÀÛzÉ.  

A. ªÉÊzÀå B. ªÉÄÃ°éZÁgÀPÀ 

C. GzÉÆåÃUÀzÁvÀ D. £ËPÀgÀ 

Providing a safety and healthy workplace as a health care measure is the 

responsibility of  

A. Doctor  B. Supervisor  

C. Employer  D. Employee  
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109. zÀPÀëvÁ±Á À̧ÛçªÀÅ EzÀgÀ CzsÀåAiÀÄ£ÀªÁVzÉ  

A. zÉÊ»PÀ ¸ÁªÀÄxÀåð B. DgÉÆÃUÀå gÀPÀëuÉ 

C. PÁAiÀÄð À̧Ü¼À ¸ÀA À̧Ìøw D. PÁAiÀÄð À̧Ü¼À «£Áå¸À 

Ergonomics is the study of  

A. Physical fitness  B. Health care  

C. Workplace culture  D. Workplace design  

110. UÀtPÀAiÀÄAvÀæzÀ ¥ÀæzÀ±ÀðPÀªÀÅ §¼ÀPÉzÁgÀ¤AzÀ EgÀ¨ÉÃPÁzÀ zÀÆgÀ 

A. 10-20 EAZÀÄUÀ¼ÀÄ B. 15-25 EAZÀÄUÀ¼ÀÄ 

C. 18-30 EAZÀÄUÀ¼ÀÄ D. 25-40 EAZÀÄUÀ¼ÀÄ 

The distance from the computer monitor to the user must be  

A. 10-20 inches B. 15-25 inches 

C. 18-30 inches D. 25-40 inches 

111. PÁ¯ÉÆÃavÀ eÁ»ÃgÁvÀÄ CxÀªÁ ¥Àæ¸ÀÄÛvÀ ¥ÀæZÁgÀUÀ¼À£ÀÄß eÁjUÉÆ½¸ÀÄ«PÉUÉ §¼À¸ÀÄªÀ ±ÉÊ° 

A. ¥Áè£ÉÆÃUÁæªÀiï B. zÀÈ±Àå ªÀiÁgÁl 

C. QlQ ¥ÀæzÀ±Àð£À D. ªÀ À̧ÄÛ ¥ÀæzÀ±Àð£À 

The technique used to advertise seasonal sales or passer-by information is 

A. planogram B. visual merchandising 

C. window display D. product display 

112. ªÀåªÀºÁgÀzÀ°è£À ªÀÄ»¼ÉAiÀÄgÀ D¨sÀgÀtUÀ¼ÀÄ »ÃVgÀ¨ÉÃPÀÄ 

A. ±À§Ý ªÀiÁqÀ¨ÁgÀzÀÄ B. zÉÆqÀØzÁVgÀ̈ ÉÃPÀÄ 

C. ¸ÁA¥ÀæzÁ¬ÄPÀªÁVgÀ É̈ÃPÀÄ D. UÁqsÀ §tÚªÀ£ÀÄß ºÉÆA¢gÀ É̈ÃPÀÄ 

Appropriate jewelry for business women 

A. should not be noisy B. should be too large 

C. should be traditional  D. should be bright coloured 

113. Written communication tools exclude  

A. Notice  B. Smile  

C. Circular  D. Memo  
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114. Non-verbal communication does not include  

A. Gestures  B. Body language  

C. Facial expressions  D. Writing  

115. Information flowing from the top of the organization management hierarchy is  

A. Horizontal communication  B. Formal communication  

C. Downward communication  D. Lateral communication  

116. Being well-dressed in a corporate sector can influence 

A. Transfer  B. Termination  

C. Promotion  D. Bonus  

117. A communication barrier that occurs due to the nature of the environment is  

A. Physical barrier B. Organizational barrier  

C. Attitudinal barrier  D. Emotional barrier  

118. Which among the following is not an element of an effective communication?  

A. Adequacy  B. Integrity  

C. Clarity  D. Opacity  

119. People communicate each other without any formal line of communication is called  

A. Grapevine communication  B. Formal communication  

C. Lateral communication  D. Vertical communication 

120. The expanded form of ICT is  

A. Information and Communication Technology  

B. Information and Computer Technology   

C. Industrial and Communication Technology  

D. Information and Communication Telephone  

 


